Bridge to Business for Engineers is an immersive, B nl DG E I o
three-week experience to give early-career engineers
the business fundamentals they need to be successful Marquette is now accepting applications.

in today’s quickly evolving marketplace. Through a mix Please visit out website for

of classroom study, interaction with leading industry upcoming programs. FO R E N G I N E E RS

experts and real-world exercises, recent engineering
graduates will gain a better understanding and go.mu.edu/bridge2biz
appreciation of the business enterprise.

Phone: 414.288.EXEC (3932) Sponsored by Rexnord Corporation
At the heart of Bridge to Business is an integrated
curriculum that models the relationship between
technical and business roles, and a custom-designed
project that lets students put their knowledge into action.

Email: bridge2biz@marquette.edu

Marquette University
Graduate School of Management
Bridge to Business is a unique partnership of Marquette Executive Education Straz Hall
University's Opus College of Engineering and College PO. Box 1881
of Business Administration and Milwaukee-based Milwaukee, WI 53201-1881
manufacturer Rexnord. Courses are taught by Marquette
business and engineering faculty, as well as adjunct
instructors from industry.

“We see great value in an engineering

program that provides a solid technical RE)(NORD

LI
background supplemented with broader Eﬂﬂﬂ
J
business knowledge. This skill set will set M ARQF?{JE]TE
UNIVERSITY

graduates apart in the workplace.”

i
BE THE DIFFERENCE.
— Todd Adams MARQUE I I E
President and CEO UNIVERSITY
Rexnord Corporation

BE THE DIFFERENCE.




BRIDGETO BUSINESS

ACCOUNTING
Costing

Financial Statements
Financial Ratios

SUPPLY CHAIN MANAGEMENT
Procurement
Inventory Management
Logistics
Lean Management

FINANCE

Capital Budgets

Net Present Value
Time Value of Money

MANAGEMENT
Leadership

Strategic Management
Project Management
Business Communication
Ethics/Social Responsibility/Sustainability

LEGAL/REGULATORY

Workplace Safety
Product Liability
Intellectual Property

INFORMATION SYSTEMS MARKETING
Enterprise Systems Voice of the Customer
Emerging Tech Pricing

Sales



